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With the expansion of market, the progress of technology and the 
development of international trade, the trademark protection needs the new 
theory constructions and the new system designs. Sound trademark is created in 
this background. Sound trademark is the music or special sound mark which is 
used to distinguish different kinds of things or services. Sound trademark is 
approved and protected in the United States, the European Union, Taiwan and 
Hong Kong in China. But at present there are no legal rules on sound trademark 
in our country. Sound trademark should be protected, in order to ensure fair 
market competition, to connect to international convention, to protect our brand, 
and to protect our economy. 
The full text includes three parts: introduction, main text and conclusion, 
and the main text divides into four chapters. 
The first chapter is “The foundation of Sound Trademark.” It gives an 
introduction to the definition of sound trademark, the types of sound trademark, 
the means of sound trademark, the similarities and differences between 
traditional trademark and sound trademark. 
The second chapter is “The Extraterritorial Legislations and Practices of 
Sound Trademark”. This chapter analyzes the legislation protections of sound 
trademark in different countries and regions. 
The third chapter is “Value Analysis on Sound Trademark ” It cites and 
analyzes the sound trademark’s intrinsic value and extrinsic significance if our 
county protect sound trademark. 
The fourth chapter is “The Practice on Sound Trademark ”. It cites and 
analyzes the attitude to sound trademark in China and some problems should be 
noticed in practice. 
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第一章  声音商标的理论基础 
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第一节  声音商标的界定 
一、声音商标的定义 
声音商标又叫音响商标或者听觉商标，由英文“sound mark”、“audible 
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